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There was a widespread view that the beef value chain in producer 

countries in Latin America is on the brink of an intense and rapid period 

of modernization, that will include a consolidation of the sector among a 

smaller number of players and greater yields, which should reduce the 

need for expansion over native vegetation. 

 The market is the main driver of this transformation and market signals 

– including monetary and non-monetary incentives and investments – 

are important in driving this change forward. The more consumer facing 

actors that come on board, and the more streamlined that definitions 

and systems become, the more cost effective the solutions. 

Clarity about standards for sustainable beef are an important step in this 

direction, and can lead to attracting more investment to the sector as a 

whole. GRSB has a role to play in defining outcome-based targets around 

land use change and GHG emissions with one globally recognized goal so 

that all roundtables are moving together. 

Between the ‘legal compliance’ and ‘zero deforestation’ perspectives, 

there is a lot of common ground on what needs to be done, including 

traceability, yield improvements, monetary and non-monetary incentives.  

Intensification and consolidation could lead to the exclusion of smallholder 

farmers from the value chain. Initiatives to improve productivity should 

also focus on smaller farms, enabling such producers to maintain a 

sustainable livelihood and not deforest. 

Traceability is an essential part of the solution and has the potential to 

offer preferential sourcing to jurisdictions and guarantee assurances.   

There may be some increase in costs as a result, so the levels of traceability 

are an important element, but it is an essential part of demonstrating 

good practices and communicating positive advances in the value chain.

EXECUTIVE SUMMARY1.

This report presents the results of 
the GRSB webinar held on 25th June 
2020 to explore different pathways 
towards more sustainable beef 
value chain. Highlights include: 
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The Global Roundtable for Sustainable Beef (GRSB) brings leaders 

together to advance continuous improvement in the beef supply chain 

and contribute to the long-term viability of the beef industry. In the 

context of a global trend towards encouraging deforestation-free supply 

chains, the GRSB recognizes that within its membership, there are 

different positions on how to protect forests and native ecosystems. The 

purpose of this webinar, then, was to shine a light on these different 

perspectives, (including a legal compliance approach and a zero 

deforestation approach), to recognize the inevitable tension that exists 

in these diverse approaches, and to explore solutions that are common 

to different viewpoints.

The webinar was jointly hosted by Josefina Eisele, GRSB’s Latin America 

Regional Director and Simon Hall, Senior Manager at the National Wildlife 

Federation, and Chair of the GRSB Joint Working Group (JWG) on Land 

Use Change. The JWG is a technical working group of the GRSB and is 

focused on helping advance solutions that protect native vegetation and 

promote more sustainable cattle value chains. In early 2020, the JWG 

presented an updated and expanded scope, evolving beyond forest-

specific issues in the Amazon to more holistic approaches to land-use 

change issues around the world. It is in this context that the webinar 

‘Bridging Deforestation and Legal Compliance in the Beef Value Chain: 

From Constructive Debate to Practical Solutions’ was held on 25th June 

2020.

The webinar invited five speakers from across the value chain to explore 

a common set of questions: i) How do you imagine the beef value chain 

and its relationship with forests in 2030? And ii) What actions are required, 

and by whom, to reach that future? In this way, speakers were invited 

to explore where their pathways crossed, in light of common solutions 

to achieving a more sustainable value chain. Dialogue among speakers 

was followed by engagement with participants through a facilitated Q&A 

before speakers were invited to wrap up.

INTRODUCTION2.
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PECSA is a company that rehabilitates degraded ranches in the Amazon 
to make them productive, profitable and environmentally sustainable, 
through partnership with landowners.

In 2030, we will see cattle ranching transformed, as an acceleration of the 
trends that are already happening: modernization of cattle ranching that 
includes use of software and technology, as well as good techniques that 
lead to production improvements.
 
Supplementary feeding; better practices in terms of pasture management; 
improved management of cooperatives; more sophisticated financial 
instruments.

Producers will be more consolidated: larger producers selling to 
slaughterhouses. Aggregated, cooperate model will be more dominant.

PANELISTS’ PERSPECTIVES: 
THE FUTURE OF SUSTAINABLE BEEF 
AND PATHWAYS TO REACHING IT

Strong increases in yields: we produce 6 or 7 times more than average 
yields per hectare – a revolution in production.

In light of this, it will make less and less sense to expand in new areas. 
So the distinction between legal or illegal deforestation will no longer be 
relevant.

To achieve that, we need commitment of the value chain, including 
buyers: better control, greater transparency (which we already have to 
some extent)

What we don´t have now – and what is essential as a game changer – is 
incentives: at the moment we do a lot to make beef sustainable, but the 
price that we sell is exactly the same as other providers.

A PRODUCER
PERSPECTIVE:
Laurent Micol, Founder,
Pecuária Sustentável da Amazônia (Brazil)

3.
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PANELISTS’ PERSPECTIVES: 
THE FUTURE OF SUSTAINABLE BEEF 
AND PATHWAYS TO REACHING IT

Eco Business Fund is an impact fund that is based in Latin America and 
aims at providing finance and technical assistance to financial institutions in 
order to promote biodiversity, the sustainable use of natural resources and 
mitigation and adaptation to climate change

We are helping banks to develop their sustainable cattle portfolio, and 
helping them to develop green land credit. In 2030, we see more banks 
bringing specific lines to support cattle ranchers to finance those sustainable 
practices, which is what we want in order to avoid deforestation

Most producers say that they don´t have resources or receive investment to 
change their practices, so this is an aim.

Actions required include, firstly, countries to have really strong regulation 
regarding no deforestation in the cattle sector; and, secondly, banks that are 
willing to do this.

There must be banks that have a strong social and environmental 
management system in place; and safeguards towards cattle; and must be 
interested in developing these credit lines.

Banks should see sustainability as profitability, and not something that they 
need to comply for international investors, but something that is important 
for their business.

AN INVESTOR’S 
PERSPECTIVE:
Lucía Gaitán, Project Manager, Eco Business 
Fund, Finance in Motion (Colombia)

3.
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The meat industry in Paraguay is making huge strides in the value chain 
regarding sustainability.

Frigorifico Guarani supplies McDonalds, Walmart and other clients in Europe 
and America who wish to have greater certainty about the nature of the beef 
that they are receiving, because their clients are requesting that.

Frigorifico Guarani’s sustainability strategy involves working with the 450+ 
cattle suppliers. We have already identified 100 of them, for which we have 
identified those with higher risks regarding location, and we have begun 
visits to ensure that their behaviour is consistent with the information we 
are receiving via satellite.

PANELISTS’ PERSPECTIVES: 
THE FUTURE OF SUSTAINABLE BEEF 
AND PATHWAYS TO REACHING IT

We believe Paraguay has very stringent and well-drafted laws regarding 
deforestation, in Oriental and Chaco regions.

We are convinced that the seven beef exporting companies in Paraguay 
will follow our pathway because they are also receiving pressure from the 
market.

We believe that the market is going to dictate what we are going to do in 10 
years and that it is better to start now and get things moving, rather than to 
wake up in 5 years time, and for it to be too late.

A MEATPACKER 
PERSPECTIVE: 
Juan Carlos Pettengill, Director,
Frigorifico Guarani (Paraguay)

3.
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A CIVIL SOCIETY 
PERSPECTIVE:
Marianne Hilders, Senior Expert Green 
Economy, International Union for 
Conservation of Nature (IUCN) (Netherlands)

The Dutch Committee of IUCN is a union of about 35 conservation 
organizations in the Netherlands, including NGOs and the Dutch government

My dream in 2030 would see landscapes where we have healthy societies 
and businesses that can still rely on nature and the services they provide

These landscapes would include farmers that innovate and implement 
climate and biodiversity smart agricultural practices, healthy animals, 
production that conserves and protects for us and for other natural 
ecosystems; where there is a respect for rights.

Finally, there should be a fair remuneration for farmers, based on measurable 
criteria.

On all these elements, there are a number of initiatives taking place: the 
roundtable is one of them that tries to integrate these components.

PANELISTS’ PERSPECTIVES: 
THE FUTURE OF SUSTAINABLE BEEF 
AND PATHWAYS TO REACHING IT

Going for legality alone will not reach that sustainable, balanced future: 
only in Brazil, Argentina and Paraguay, if we allow business as usual under 
current laws, over 100 million hectares would still be converted legally; 
natural habitats other than forests are often not well protected under the 
law.

Legality is a moving target: we see a trend towards dismantling of the legal 
protection of the environment and dismantling the rights of indigenous 
communities and land rights.

Positive trends include an increasing pull from governments and businesses 
to build back better after this crisis; legislation taking place in consumer 
countries – especially the EU – around green finance, due diligence reporting, 
and protection of forests; we see investment in restoration and protection 
of forests

We see a strong request regarding increased monitoring and transparency; 
and a lot of innovation taking place.

We see a lot of initiatives by farmers on the ground that are working on best 
practices and innovating. That requires more support from the entire supply 
chain

Investors have recently sent a letter to Brazil regarding forests; they should 
go beyond sending letters and contribute to the solution.

3.
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A FOOD SERVICES
& RESTAURANTS
PERSPECTIVE:

Rachael Sherman, Director,
Global Sustainability, McDonald’s (USA)

McDonald’s has a global commitment to zero deforestation in many 
commodity supply chains, including beef. Currently working in countries 
across Latin America and in Australia, in partnership with our markets 
and suppliers.

2030 from a consumer perspective will see consumers with full confidence 
that beef is part of a sustainable food system. Customers will be able to 
see and recognize beef’s unique position in conserving nature, meaning 
that we´re producing beef on existing pastureland and not expanding 
into native ecosystems. That beef also supports people that produce 
beef and the communities around those areas.

Consumers will have that confidence by having those claims backed by 
verifiable data that will allow everyone in the value chain to have full 
visibility and to understand where their food comes from.

PANELISTS’ PERSPECTIVES: 
THE FUTURE OF SUSTAINABLE BEEF 
AND PATHWAYS TO REACHING IT

3.

An added benefit of that will be that producers and consumers will 
feel more directly connected, and there will be a value placed on the 
contribution that producers play towards society and to feeding people 
around the world.

By 2030, it will be a minimum expectation that companies have data 
and are able to prove that the food in their supply chains are positively 
contributing to nature.

What needs to be done includes data, traceability, incentives, 
communication of that is really happening at the farm level.

Today what we don´t have is all consumer facing brands participating 
and sending this market signal – I think the more people that join this 
effort and communicate to consumers together, the more realistic this 
reality in 2030 will be.
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What do you say to a producer 
who says that they are law-abiding, 
providing jobs, and respecting 
a stringent forest code, but is 
perceived to be one of the villains 
when it comes to deforestation?

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS

Laurent: if producers want to have a better reputation, they have to im-
prove what they are doing. It is not a question of communication; it´s a 
question of reality that needs to change. There are many producers that 
are doing the right thing, and doing additional things. I do not know of 
any system of incentives. PECSA reduces carbon emissions, is zero defor-
estation, improved animal welfare, but until now, there is no single mar-
ket incentive. Just 10 cents in the value of beef would make a significant 
difference to the producer. If we want to scale up these initiatives, then 
we need to have incentives.

Lucía: many producers complain that there should be special rates when 
it comes to investments that support sustainable practices. If the market 
does not give a special price, then at least banks should give a special 
rate. In most Latin American countries, there is no market for zero defor-
estation, and banks are not giving special credit rates for producers who 
go beyond the law.

Rachael: part of the issue is that some people in the market are accepting 
beef that doesn´t meet these criteria and I think a shift needs to occur 
where this is a minimal set of standards, and ways of measuring that 
such standards are being met.

4.



GLOBAL ROUNDTABLE FOR SUSTAINABLE BEEF  • REPORT FROM THE WEBINAR ON 25TH JUNE 2020 11

What does traceability look like and 
is traceability a solution that brings 
everyone on board?

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS

Juan Carlos: Paraguay export plants have 100% traceability, but not yet 
full individual identification. Two plants are taking a lead in putting their 
suppliers within the sustainability programme, which ensures that a sup-
plier is complying with environmental laws, labour laws, and taxes. Today 
we have everything in place and we are not connecting the information 
together. The Paraguayan roundtable believes that in a few years, all the 
plants in Paraguay will be doing the same thing and the 7,000 producers 
that account for more than 95% of cattle in the country will be in some 
sort of sustainable programme with the meatpacking plants.

Rachael: in terms of technology, it´s possible to have the full traceability, 
but should it be our aspiration to have traceability for every mouthful of 
beef back to every farm? The focus should remain on the impacts that 
we are trying to drive here, backed by real data and assurance. I would 
suggest that if all meatpacking plants are all farms in a jurisdiction can 
provide that level of confidence, it will make it cheaper and easier for 
others to join and give preferential sourcing to those areas, and provide 
the same level of assurance. The risk is that full traceability could lead to 
every supply chain asking for that data in a different way, increasing cost 
and maybe not increasing impacts on the ground. So money would be 
sent on data systems, instead of investing money on the ground.

4.
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What are the hurdles to achieving 
expansion over cleared areas?

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS

Marianne: we need to increase production in sustainable ways, within 
planetary boundaries, however that does not solve the problem of ex-
pansion itself, unless there are safeguards in place, either through good 
law enforcement, or through market mechanisms that make sure you do 
not deforest. We have seen that agricultural intensification has typical-
ly led to more expansion, because you can earn more money on more 
land. It is not a solution itself, but is a necessary part, but must include 
safeguards.

Laurent: intensification by itself is not a solution; however when we inten-
sify production in regions that are already consolidated, it can become 
very costly to expand in new areas that don´t yet have infrastructure. 
Legal controls and incentives must accompany intensification initiatives.

4.
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Does intensification mean that 
smallholder farmers will necessarily 
be excluded?

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS

Marcelo Stabile, IPAM: in Brazil, it is still cheaper to expand into new land, 
rather than to intensify in consolidated areas. Brazil needs to guaran-
tee law enforcement and avoid that conversion is done in undesignated 
lands, and that land speculation and land grabbing becomes associated 
to land-grabbing. Greater intensification will mean that cattle ranchers 
will need more steers in a fattening operation; and with concentration of 
land, we will have bigger and bigger farms. Intensification has to be not 
only sustainable in terms of productivity, but also in terms of the social 
aspects: how can we deal with the issue of smallholders being excluded 
from the supply chain and not being able to produce in these locations?

Laurent: we have to choose our battles and be clear about objectives. If 
we have to produce more without destroying the Amazon, then this may 
mean that medium and small producers will have to do something else.

Marcelo Stabile: there is a signal that land concentration is happening 
and will happen. If those smallholders who produce steers and calves 
are stimulated to comply with the legislation, if we give them access to 
technology, to technical assistance, they can also improve their produc-
tivity. 15% of world’s population has some relationship with some kind 
of animal production, so the social aspect is important. One way is to 
increase the productivity also in small farm and enabling them to have 
an income, staying in the farm and improving their productivity and not 
needing to deforest.

4.
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Is there solid financial 
analysis to proof sustainable 
intensification is more 
productive/profitable, less risky 
and recovers investment?

(Javier Ortiz, TFA)

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS

Marianne: there are examples but they are case dependent, so depends 
on the investment and what needs to be improved. I´m not sure if these 
examples relate to Colombia. 

Rachael: this research provides financial analysis across the beef value 
chain for Brazil 

Francisco Beduschi: In Colombia there is a project lead by Climate Focus 
called GANSO Ganaderia Sostenible that can help with more data. See 
here. 

4.

https://www.stern.nyu.edu/sites/default/files/assets/documents/Beef%20in%20Brazil%20Report%2009.17.pdf
https://ganso.com.co/
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How do companies like McDonald’s 
deal with different country 
policies around legal vs Illegal 
deforestation.  Is legal admissible 
for the company?

(Javier Ortiz, TFA)

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS

Juan Carlos: laws are passed and changed by Congress, so we are ada-
mant about fulfilling the law. We have to act swiftly and pragmatically 
against those who are breaking the law; they cannot be part of the supply 
chain. With today’s technology, it is easy to identify if someone is doing 
legal or illegal deforestation. When it comes to legal deforestation, there 
are several different countries that need to develop more than other 
countries. I wouldn´t call it legal deforestation. Here, in Paraguay, we call 
it land use change. Poorer countries must be allowed to develop. Illegal 
deforestation must be condemned; what is legal should be fostered.

Rachael: McDonald’s has a zero deforestation commitment, so in most 
countries it is above legal compliance, which is not something that is atyp-
ical for McDonald’s. We have tailored our definition to be as aligned with 
official data sources as possible, with official definitions, where possible, 
and industry definitions and cut-off dates where they exist, so we do not 
want to have a McDonald’s definition; we would rather have an industry 
aligned definition, so that we can all move together. Some groups like 
Accountability Framework and Collaboration on Forests and Agriculture, 
as well as Roundtables are helping with that, but more work required to 
develop further. When we got data in our supply chain, even with this 
high standard, we did not see an issue with having this requirement in 
our supply chain as producers were already meeting our expectations.

4.
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Building on Marianne’s 
comment about having a beef 
sector that respects human 
rights, land use rights, etc, how 
do you see the role of global and 
regional beef/cattle roundtables 
to transform this “dream” into 
practice?

(Marcelo Posonski, Proforest)

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS Marianne: Human rights and indigenous rights are often considered sep-

arately, when they are actually interlinked. For roundtables, first it will be 
important to recognize that this is an issue, and that there are voices out 
there that have certain rights, and that these communities have a rela-
tionship with the forest, differently to how we view it. My impression is 
that these voices are underrepresented in discussions, so we talk about 
them, rather than with them and we talk from a very technological per-
spective, so one thing is to start to engage. It requires a different kind of 
communication and a different perspective about the value of forests 
and natural habitats.

Rachael: to really make this an effective value proposition in the supply 
chain, we need others to participate. It is not cost effective for different 
people to be participating with different definitions or systems. The more 
we can do together, the more effective we will be to drive progress and 
the more practical it will be for all businesses in the value chain. So the 
role of roundtables is to bring together all of these actors and views, so 
we can move more collaboratively as one. GRSB’s role will be on defining 
outcome based targets around land use change and GHG emissions with 
one globally recognized goal so that all roundtables are moving together. 
It will help to drive progress and to communicate progress so that people 
can understand what the beef industry is doing.

Laurent: GRSB can do more to address these issues. If we look at round-
tables in soy and palm oil, there are already certification systems where 
producers receive incentives for complying with a series of criteria, that 
can include human rights questions, compliance with animal welfare, etc. 
So GRSB’s role moving forward would be in setting up standards and in-
centive mechanisms.

4.
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What´s the role of the market in 
supporting producers to reduce 
deforestation?

(Daniela Teston, WWF)

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS

Rachael: the market needs to only buy beef from producers that are 
meeting the standards; and we should agree on what the standard is 
and move together in order to make sure that is a minimum expectation. 
That will send a powerful signal; and as financial institutions join us and 
provide additional incentives, that will also help in significant ways.

Lucía: if markets do not buy the beef that meets those standards, then 
neither producers nor consumers are going to change. This happens a 
lot in Latin America: in Central America, there are still important remnant 
forest; if these forests are trying to develop more, there should be more 
incentives from the market to change practices. Nothing will change 
without market requirements.

4.
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Closing Thoughts:
Simon Hall and Josefina Eisele

DIALOGUE AMONG 
PANELISTS AND 
PARTICIPANTS

Forest, cattle and land-use issues exist outside of Latin America: conver-
sations now on grassland conversion in North America; on deforestation 
in Australia that are equally important. These are also part of the JWG 
efforts moving forward.

Fantastic to see common ground including traceability, yields, monetary 
and non-monetary incentives.

The notion of being proactive emerges as something important: in the 
past, sustainability approaches have been with a defensive or reactive 
mindset; now, we´re seeing increasingly that companies are taking on 
a leadership position and being more proactive: consumer interest and 
modernization point to a lot of positivity. Being proactive about sustain-
ability helps to put in place good ways to guide responsible decisions, ac-
tively engage suppliers, work and build trust, and bring people together.

4.

Often we think we are far apart on these issues, but once we´re able to 
come together through forums such as this one, we are able to break 
down those barriers and recognize that there is a lot of common ground.

We really want to invite actors to be part of this dialogue: there are month-
ly calls of the JWG and in the future there will be in-person workshops.

As a next step, we need to explore further intensification with support 
for legal compliance, incentives and traceability. Traceability can increase 
costs but it is the only way to show that the beef supply chain is doing 
things right and communicate the real situation of the beef supply chain.
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SURVEY RESULTS5.

Which stakeholder group
do you represent? (n=39)

Note:
people from the ‘other’ category included roundtables, multistakeholder platforms and a beef genetic company.

NGO

PRODUCER

OTHER

SUPERMARKET & FOOD SERVICES

FINANCE/INVESTOR

BRAND

MEATPACKER

TRADER

GOVERNMENT

49%

17%

11%

9%

9%

6%

6%

3%

3%



GLOBAL ROUNDTABLE FOR SUSTAINABLE BEEF  • REPORT FROM THE WEBINAR ON 25TH JUNE 2020 20

SURVEY RESULTS5.

What do you consider to be the most promising opportunity to build
common ground between legal efforts and zero deforestation efforts? (n=40)

49%

15%

10%

5%

5%

MONETARY INCENTIVES (PREMIUMS)

RECOVERING DEGRADED AREAS

NON-MONETARY INCENTIVES
(PREFERENTIAL PURCHASING)

OTHER YIELD IMPROVEMENTS

OTHER
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SURVEY RESULTS5.

To what degree did you feel that you were able to understand and explore 
different perspectives on the future of the beef value chain?
[Ranking 1-5, with 5 being the highest score] (n=27)

22%

37%

41%

1 2 3 4 5

Additional Comments and Suggestions:

•  We need to take a deeper dive into traceability

•  Very good webinar. Congrats!

•  Thanks, very interesting discussions. My takeaway,  
    the need to have certain standards, certification  
    systems such as in Palm Oil, adapted to each  
    country conditions and validated in country.

•  Great webinar

•  Suggestion for future webinar: Financial  
    mechanisms and costs to achieve

•  Appreciated the great coverage of countries
    of concern except Australia
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First Name Last Name ORGANIZATION COUNTRY
Agustín Mascotena Solidaridad Argentina
Alana Yaryes Banco Sudameris Paraguay
Alex Bjork WWF USA
Alexandre Kavati JBS S.A. Brazil
Alfred Fast Schmidt MPCS Paraguay
Alma Acosta SOLIDARIDAD NETWORK Paraguay
Amie Peck Canadian Cattlemen's Association Canada
Ana Echeverri Argentinean Roundtable/IICA USA
Andrea Munoz OSI Germany
Andressa Ribeiro Earth Innovation Institute Brazil
Angela Luongo GRSB USA

Below is the list of people who 
registered for webinar, though this 
does not reflect all of those who 
participated. A total of 82 people 
participated in the webinar.

LIST OF 
PARTICIPANTS

6.
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Anna Baron OSI Group USA
Anne Wasko Canadian Roundtable for Sustainable Beef Canada
Anne Gillespie Textile Exchange Canada
Ashley Mcdonald USRSB USA
Aukje Berden Rabobank Netherlands
Bianca Nakamato wwf brazil Brazil
Binyam Kassa Solidaridad Ethiopia
Bob Mccan Mcfaddin enterprises USA
Calixto Saguier WWF Paraguay Paraguay
Carola Baglietto Arcos Dorados USA
Cecilia Korber Kultiva Sustentabilidade Brazil
Cherie Copithorne-Barnes Canadian Cattlemen's Association Canada
Christi Calhoun Zoetis USA
Christine Yambayamba Solidaridad Zambia
Coriolano Xavier biomarketing Brazil
Craig Jensen OSI Group USA
Cristiano Soares GTPS Portugal
Cristina Morales WWF Paraguay
Dajana Vasilic OSI International Holding GmbH Germany
Daniela Ibarra -Howell Savory Institute USA
Daniela Teston WWF Brazil Brazil
David Griso FMO Netherlands
David Calderon Solidaridad Network Colombia
Diana Caterine Forero Mesa Redonda de Ganadería Sustentable de México Mexico
Doly Ribeiro Biomarketing Brazil
Domonique Anderson CCA Canada
Duane Lammers Hana Ranch Agriculture LLC USA
Eduardo Arce Diaz FAO Italy
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Eduardo Rendón World Wildlife Fund Mexico
Elder Prado JBS Brazil
Emilio Mondragon Peterson Control Union Mexico
Emma Daly OSI Europe United Kingdom
Ernesto Viglizzo CONICET Argentina
Fabian Calvo Romero Rainforest Alliance Netherlands
Fernando Díaz De Vivar WWF-PARAGUAY Paraguay
Flávia Szukala Araujo WWF-Brasil Brazil
Francisco Beduschi National Wildlife Federation Brazil
Frank Wooten Vence Corp USA
Franka Lakeman Ahold Delhaize Netherlands
Gert Van Der Bijl Solidaridad Netherlands
Gill Higgins Dawn and Dunbia Ireland
Grant Bunting ANZCO Foods New Zealand
Guido Cubilla WWF PY Paraguay
Gurneesh Bhandal Cargill Canada
Gustavo Lamas DAPSA Paraguay
Gustavo Ruiz Diaz Fundacion Solidaridad Latinoamericana Paraguay
Helena Cendales Fundación Natura Colombia
Hernan Palau Facultad de Agronomía-UBA Argentina
Hillary Fenrich NWF USA
Hugo Sanchez MPCS USA
Ian Mcconnel WWF Australia
Isabella Coin PRI United Kingdom
Jacob Betros MLA Australia
James Allen Olab Brazil
Jane Duncan SAI Platform France
Jarlene Gomes De Viana IPAM Brazil
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Javier Ortiz TFA Colombia
Jeanne Masse World Bank USA
Jeffrey Fitzpatrick-Stilwell McDonald's Canada
Jeremy Baker Beef + Lamb New Zealand New Zealand
Jessica Gayoso WWF Paraguay
Jhon Gutiérrez Ganso:Ganadería Sostenible Colombia
Jordan Carvalho NICEPLANET GEOTECNOLOGIA Brazil
Josefina Eisele GRSB USA
Josh White NCBA USA
Juan Barreneche alkosto Colombia
Juan Pettengill Frigorifico Guarani Paraguay
Julián Viancha Fundación Proyección Eco Social Colombia
Justin Sherrard Rabobank Netherlands
Justin Ransom Tyson Foods, Inc USA
Karen Ayala GGGI Colombia
Karen Steer Rainforest Alliance USA
Karina Berg WWF-UK United Kingdom
Kathleen Fisher U.S. Roundtable for Sustainable beef USA
Kathya Ortiz PROAmazonía Ecuador
Katie Ambrose Global Roundtable for Sustainable Beef USA
Katiuscia F. Moreira National Wildlife Federation NWF Brazil
Keith Kenny McDonalds United Kingdom
Ken Opengart Tyson Foods USA
Kerri-Anne Rice Hume Brophy United Kingdom
Laurent Micol PECSA Brazil
Leanne Sommer Worldwide Fund for Nature - Australia Australia
Leon Mol Ahold Delhaize Netherlands
Leonardo Lima Arcos Dorados Brazil
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Leonel Almeida Marfrig Global Foods SA Brazil
Lisa Isaacs McDonald's USA
Lucas Mongelós WWF Paraguay Paraguay
Lucía Gaitán Finance in Motion Colombia
Lucy Aquino WWF Paraguay
Luis Garnica Ministry of agriculture and rural development Colombia
Luis Adriano Teixeira ABS Brazil
Luiza Bruscato GTPS Brazil
Maeve Harding fulton market group Australia
Marcelo Stabile IPAM Brazil
Marcelo Posonski Proforest Brazil
Márcio Nappo JBS Brazil
Marcos Baruselli DSM Brazil
Maria Periago Fundacion Vida Silvestre Argentina USA
Maria Knowles MADS Colombia
Marianne Hilders IUCN NL Netherlands
Marie Tarrisse Carrefour Brazil
Marina Piatto Imaflora Brazil
Martin Hofler Bord Bia Ireland
Mauricio Bauer NWF USA
Max Makuvise Makera Cattle Company Zimbabwe
Melissa Britez Banco Sudameris Paraguay
Mercedes Vassallo CREA Argentina
Michelle Randall Cattle Council of Australia Australia
Mignon Senuta McDonald's USA
Miguel Romero CIAT Colombia
Miguel Ángel Vianchá Fundación Proyección Eco-Social Colombia
Monica Hadarits CRSB Canada
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Nestor Acevedo Fundacion Natura Colombia
Nicola Robinson McDonald's United Kingdom
Nicole Johnson-Hoffman OSI Group, LLC USA
Omar Fernandez Banco Sudameris Paraguay
Oscar Rodas WWF Paraguay Paraguay
Pablo Preliasco Fvsa Argentina
Pablo Alfredo Riva Juan Eduardo S.A. Argentina
Paulina Angulo proamazonia Ecuador
Paulo De Lima Solidaridad Brasil Brazil
Paulo De Lima Solidaridad Network Brazil
Pedro Burnier Amigos da Terra - Amazônia Brasileira Brazil
Priscila Levy Alvarez JBS Brazil
Rachael Sherman McDonald's USA
Rafael De Andrade NWF - National Wildlife Federation Brazil
Rodolfo Rodriguez Environment Ministry - Zero Deforestation Commitments Colombia
Ruaraidh Petre GRSB New Zealand
Ruy Fachini Produtor Rural Brazil
Sandra Vijn WWF US USA
Sara Costa WWF Paraguay Paraguay
Sarah Haire Dawn Meats / ERBS Ireland
Scott Stuart GRSB USA
Shirley Zavala USAID Paraguay
Simon Hall National Wildlife Federation USA
Simone Gonçalves Abiec Brazil
Solange Preuss MACS Argentina
Sophie Gualter ANZCO Foods New Zealand
Stéphanie Ferreira GTPS Brazil
Susan Yannetti Cheetah Conservation Fund USA

FIRST NAME LAST NAME ORGANIZATION COUNTRY



GLOBAL ROUNDTABLE FOR SUSTAINABLE BEEF  • REPORT FROM THE WEBINAR ON 25TH JUNE 2020 28

Taciano Custodio Minerva Foods Brazil
Tamara Lopes Minerva Foods Brazil
Thais Fontes Rabobank Brazil
Tim Hardman WWF USA
Todd Low Hawaii Department of Agriculture USA
Victoria Echague WWF Paraguay
Virginia Barreiro WWF USA
Virginia Antonioli WWF-Brasil Brazil
Yobana Insua WWF Paraguay Paraguay
Yolanda Pagano Tyson Foods USA
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